ENTERPRISE THROUGH GCSE APPLIED MANUFACTURING

UNIT 1 Designing Products for Manufacture 

AIMS AND OBJECTIVES                          

Aim

This activity is designed to help students learn about design products for manufacture from a real life perspective. It requires the intervention and assistance of a visitor (the Client) from an outside manufacturing organisation.

The activity can span the entire period of time spent on this Unit, alternatively specific time could be set aside for its completion. Either way, you should be aware of setting realistic deadlines for the task.

Preparation

Teachers need to enlist the services of a willing business person, from a manufacturing business relevant to the underlying subject of the course, e.g. food, textiles, engineering, resistant materials, etc. The “client” should be well briefed as to the required outcomes of the activity, however they should be encouraged to present a realistic brief for the students.

Students should be briefed before commencement of the activity, by use of the relevant powerpoint presentation.

There are a variety of worksheets and exercises associated with this activity, included in this pack. Details, e.g. client’s name and company name/product will need to be amended to the master sheet prior to printing.

Differentiated target

By the end of the activity students should have achieved the aims indicated in the Powerpoint presentation.

Activities

As indicated on the ppt.

Enterprise Learning Outcomes

· To undertake activities which require students to show flexibility, versatility, and the capacity to change and adapt.

· To undertake activities which require students to show initiative and resourcefulness in order to achieve outcomes.
· To undertake activities which require students to show confidence in order to achieve outcomes.
· To undertake activities which are sufficiently challenging to require positive attitudes in order to achieve outcomes.
· To undertake activities which require students to consider the implications of financial decisions on other individuals, business, and the community (local, national, or global). 

· To undertake activities which require students to show determination and perseverance in order to achieve outcomes.

· To undertake activities, which require students to achieve outcomes under reasonable time pressures – meeting deadlines.
· To undertake activities in which quality outcomes require hard work and application.
· To undertake activities in which students are given opportunities to show creativity.

· To practise proposing ideas, persuading and negotiating with others.
· To practise planning an activity, or process

· To develop and practise presentation skills.

· To practise working and co-operating effectively in a team.
· To understand the importance of the ‘customer’ or ‘client’.
· To understand principles of marketing, and market research.




































